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"A MARKETING TECHNOLOGY STORYĘ
ABOUT SAAS, BIG DATA, MACHINE LEARNING, CHATBOTS AND MORE

Nazzareno Gorni | CEO
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16,000+
customers worldwide

14+ BILLION
messages sent every year

141
Employees

OVER Ĭ21MN
Group Revenues (+129% 2016 vs 2015)
Mainly recurring revenues from SaaS

3 CONTINENTS
Argentina, Denmark, Italy, Spain, and 
US and JVs in Indonesia and Japan

400 MILLION
Contacts database

MAILUP GROUP @ A GLANCE 
Leading industrial group active in the field of marketing technologies, with a 
focus on data driven omnichannel marketing automation
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WIDE, COMPLEX, SEGMENTED REFERENCE INDUSTRY

ÅMarketing Technology industry: wide, 

complex and segmented

ÅMailUp Group addresses a continuum of 

segments within the marketing technology

industry

ÅMailUp Group is one of the very few B2B 

players that targets both marketers (end 

users) and developers

FROM EMAIL AND MOBILE MARKETING 

TO DATA DRIVEN OMNICHANNEL MARKETING AUTOMATION
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MAILUP GROUP MILESTONES: MOVE OR DIE

(*) Consolidated as of 2015FY     (**) Consolidated as of 2016FY    (***)  IPO promise delivered (Forecasted Revenues 2016E E uro 18.2mn)

2006
SMS, Fax, Voice are 

added to the 
offered services

2006
API Introduction

2014
Developer platform

2014
IPO on AIM Italia stock market 
(2013A Revenues Euro 6.3mn)

2015
Acquisition of Acumbamail (*), 

Agile Telecom (**)  Globase (**)

2015
BEE plugin

2016
BEE is spun-off and becomes 
an independent business unit

2016
> Euro 21mn 

Revenues (***)

2017
MailUp 9 is introduced in February, 
improving some of the features 
that were yet available on the 
previous version as well as 
introducing new ones.

2017
ONWARDS

Marketing 
technology + 

Developers

2004
eCommerce was launched

Established in 2002 as a mere e -mail service provider (ESP), over the last 15 year MailUp
has kept growing through both organic growth and strategic M&A in order to fit market 
evolution and demand and becoming a fully integrated marketing technology group

Euro mn
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ÅCa. 30% of Revenues 
from abroad

A WIDESPREAD GEOGRAPHIC FOOTPRINT

ÅOperations in three continents

ïEurope

ïAmerica

ïAsia

ÅThrough 
recently 
established JVs, 
MailUp has 
operations in 
Asia as well.
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ĝWHERE ėTHE WHOLE IS GREATER THAN THE SUM OF ITS PARTSĘ (ARISTOTLE) 

MESSAGING FACTORY
(AGILE  T.)

PROFESSIONAL

SERVICES
(GLOBASE)

HEAD, STRATEGY, SHARED 

SERVICES
(MAILUP SpA)

FREEMIUM PLAYER
(ACUMBAMAIL)

INTEGRATED 

MARKETING PLATFORM
(MAILUP 9)

EDITOR SPECIALIST
(BEE)


